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What is Foodland Ontario?

Ontario Foods First — Anticipated, Identified and Chosen

Who We Are: Marketing area of the Business
Development Branch, Ministry of Agriculture,
Food and Rural Affairs

Our Scope: All Ontario food — fruit, vegetables, meat,
deli meat, dairy, eggs, grains, honey, maple
syrup and processed foods

Our Strategy: 1. Create consumer demand

2. ldentify Ontario foods at retail and food
service settings

3. Reinforce consumers connection with
local




Our Program Strategy and Objectives

Help consumers care about the good things that grow in
Ontario

e Showcase the depth, breadth and variety of local food
e Communicate the size and diversity of the Ontario food industry

 Encourage and empower consumers to ask for Ontario food
when they don’ t see it in grocery stores, markets and
restaurants

“Build a connection in the minds of consumers between their food
and the Ontario farmers who produce it”




Today’ s Trend - People looking for food as close to home as possible

Prefer Ontario food over
Canadian or value priced




How Foodland Ontario Can Help

Of Ontario’ s principal grocery shoppers

recognize the Foodland Ontario logo*

Of Ontario s principal grocery shoppers intend to

purchase fresh Ontario food*

83% DPC 2 Foodliand U
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Creating Awareness

Campaign Elements:
Television & Radio
Closed Captioning
OMNI TV

Billboards

Digital Media

ENJOY
THE
GOOD.

Graen house Vegetables




Foodland Ontario Website
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Warm up this
Winter with
Foodland Ontario
recipes!

Calendar Recipes

January 2013

FOOD
FACTS

SITE SEARCH

MEDIA CONTACTUS SITE MAP  FRANCAIS

: NEWS & KID'S ABOUT 1 EXTERNAL
AVAILABILITY  RECIPES .~ EVENTS = CORNER ' FOODLAND ONTARIO ' INDUSTRY LINKS

S -

Food Facts

How to buy, store
bounty of fresh

il Average 1,700
Find Recij ViSitOl’S daily

Recipes straigh

Read more |

15 million page
views per year

Seasonal Favourites Buying Local

How to add more Ontario food to

your grocery cart:

Learn more >>

Follow Foodland Ontario on:
Crizpy Vegetable Chips

View all recipes » n t @
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NEWS AND EVENTS



facebook

t Foodland Ontario shared a link via Sprout Sodal.
March1 @

foodhand

Maple syrup producers are having their provincial ceremonial tree
tapping near Cornwall tomorrow. Find a maple syrup festival near
you at http://bit.ly/YOUhge

Over 116K “likes”
Ontario Maple Syrup Producers
Association (OMSPA)
http://www.ontariomaple.com/ Over 3’1 00 people
talk about the
The Ontario Maple Syrup Producers .
Association's (OMSPA) mission is to Foodland Ontario
support the maple syrup production Facebook page
Like - Comment - Share G 72

gD 543 people like this.
£J View 26 more comments

Janice Tiessen we are all ready now. just need the correct
temperatures!
March 1 at 8:09pm - Like
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twitter)

Foodland Ontario  Follow
V FoodlandOnt 5,657 TweeTs
Look for the Foodland Ontario symbol when you're shopping. It's an
easy way for you to identify Ontario foods in grocery stores and 3,561 FoLLowinG
Foodlo nd farmers markets. s
ONTARIO Guelph / Toronto Ontario — http:www/foodland.gov.on.calenglish 10,758 FoLLoners
findex.html

Stay in touch with Foodland
Ontario
Join Twitter today

Full name

Email

Password

ﬂ_
Tweets

Following
Followers
Favorites

Lists

Recent images

Tweets
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SR Andrew Doualas — adninlacne 20h

 Over 15,500 twitter
_ followers since
F@?:;;:?r:oﬁ;?g%n;f :)[laJ: sz:ﬁe our recent retweets for so Au g u st : 0 8

farmer tweets about the weather.
<4 In reply to Ken Samuel

Mill Creek Farm _ MillCreekPeas
Aclassic weathered sign at The original "home farm"

« 5.4 tweets per day
(approx)

View photo

The Red Prince Apple  RedPrincefpple

It's a beautiful day...For a @RedPrinceApple! Enjoy a deliciolliie Ove r1 00 tweets per

apple outside today.

13 Retweeted by Foodland Ontario m o nth

Kirsten Richardson  RICHARDSONSFARM
Started taking straw off the strawberries today! Pea ground worked
up! Let's hear it for an early spring!

13 Retweeted by Foodland Ontario

Brooklands Farm = BrooklandsFarm 21h
First day of spring and we are pulling our spiles!!! Maple syrup
season is DONE for us!!

13 Retweeted by Foodland Ontario
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Search Dinterest add +  About~ [P Barb -

Foodland Ontario

Good Things Grow in Ontano. Look for the Foodland Ontano symbol when you're
shopping to identify Ontano foods in grocery stores, farmers’ markets, and on-farm
markets

Foodland @ »

ONTARIO

360 Followers 164 Following

e Over 360 fOIIowe rs I Dinner Desserts

Soups and Stews
7 pins

14 pins

* Opportunity to
showcase the “good”

« Can “pin” to our T8 Ry B

boards and re-pin to , ,
. Products wnbt[}“lrf:oodland.. Halvl?:‘\zeen Food Shax:n%u Board
increase exposure SO :




Publlc Relatlons for 2011-2012

Foodland

oNTARIO

WHAT'S INSIDE

Savour the sweetness of our country’s birthday with delicious
summertime desserts. With so many fruits in season right
now, the choices are endless. Of course, you can't go wrong
with Ontario bluebarry, currant, sweet charry or raspberry

i grunt, combine two of
728 Print articles

apricots and plums
wberries, gooseberries,
Il make adessert that Is

109 TV
appearances

Now that summer Is here, there are plenty of places to buy
Ontario foods today.

Farmers' markets: There Is nothing nicer thanvisiting 2 market
on a summer day to pick up frash, local fruits and vegeatables,
cheese and baked goods. There are 175 farmers’ markets In
Ontario; that's three times more today than therewere 20
years ago. Visit farmersmarketsontario.com for locations of
local farmers’ markets.

Grocery stores: They are a great source for local foods. When
shopping look for the Foodland Ontario logo and creative
displays of local fresh food. In your produce sectionyou will find
In-season local fruits and vegetables. Look for Ontario meats,
poultry and eggs In your stora’s meat and dairy sections. Down
the grocery aisles, pick up Cntario honay and maple syrup.
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2013 Foodland Ontario Calendar

« 500 000 copies are now being
distributed in stores

* 100% distribution, over 80%
retention




2013 Recipe Brochures

Eve alaq\

Wholesome featuring local

hness
Fall Brochure

. N 0 L in
— Development

Discover spring’s big taste with recipes featuring local ingredientss

Good Things Grow -
in Ontario

Coming soon....

Spring, Summer and Fall
Recipe Brochures
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Sampling All The Good Things Grown In
(ntari

Coming soon...

Sampling program in 300
venues including retail,
farmers’ markets and on-farm
UER GG

Showcasing the depth, breath
and variety of Ontario

Tentatively starting May and
run thru summer to mid-
September
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l Local Food Marketing — Building Partnerships
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HAYTER’S &

TASTE & TRADITION

Klondike Goldust®

'MESQUITE

Potatoes
Pommes de Terre

C

Increase in Foodland Ontario
logos since March 2007

Of Foodland Ontario logos
holders that are non-produce
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100% PURE « NO SUGAR ADDED

Ontario’s
produce ==
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Local Food Marketing — Building Partnerships

r fmeet ]
e N metro “

My recipe boock My grocery list  Weekly menu  Flyers  Publish my rec

Homs = Emmodong and Svenls = Lonisgl > Favourbs Family Recpe Contest
Share tris page

FAVOURITE FAMILY RECIPE CONTEST SlEl-lr GXR™

FAVOURITE
FamiLy Recipe ComAest
metro - U

Wi $500

in Grnnery Gift Cards

Submit your Favouribe Family
Recipe with the seasonal Dntario
Fresh Feature Inqmdlel'lf for

your chanee b wi

All Recipes
Video Section

My BEQ ideas

Art of Living

FIFTH TOWN
ARTISAN CHEESE

Entertaining

Advice from your
Metro experts

Promotions and
Bvents

Events
Contests

Bucq Jrlvmme s dommd ol et sty et se bl
pespneitie b Just vie Of IS Then b advuiuges Tles
wew v niche gerddiies ot 4w Sautinpde heess g trea
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Our private brands

Our Programs

Sustainables
Fisheries
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Local Food Marketing — Building Partnerships

V

Foodland

ONTARIO
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JUST SOME OF OUR GROWERS & PRODUCERS..
Ara Foods Gay Lea Prastave
Backerhaus Yeit Gray Ridge Procyk Famrs.
Bay Growers Hihon Soya Foods Quakty Meats
Bererta Faems Keybeand Foods Rrychrg Meats
Black Angus King Cole Sofrw
Local § Dlack River Juice Co Koelik's Shegen
community Bonduelle Life Chokes Stirling Creamery
Boots Farms Lownibury Foods Sunset Farms
Burkhams Maple Products Mantin's Farrdly Frult Farn Sunbiight Canning
Catron Famm Morsingsan Dalry The Heebman
- . Chudieighs Nestle Waters Thatnloe Cheese Co.
Coba Farms. Niagara Vinegar Upper Canada Foods
Conestoga Meats Ouk Manor Vinetand Growess
Country Horbs Paemalat Willowgrove Ml Farms.
Dot &ue Persall Firm Foods. Windmill Farms
Earthfeesh Farmy Pine River Cheese Co. Yorkshire Vley Farmy
‘Q\ NrEa 7,
N LAl a’
\ \ / - S —
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\b\ Wil Foodland
WIARID

Sovprowes et ot 1N MBI

Fezzturzng Pasta with

MAKE IT A COMBO!
_ Add a Side Salad & Beverage:

$




Local Food Marketing — Building Partnerships
CANYON,

SEPT 12 - OCT 31 \u‘

LOCAL HARVEST
Foodland

A SEASONAL MENU SHOWCASING
THE FRESHEST INGREDIENTS FROM LOCAL ONTARIO FARMS.
ONTARIO

Good Things Grow in Ontario

“The positive reaction from our guests tells
us we are going in the right direction”
- Patrick Armstrong, Casino Rama



How To Get The Logo

Three Simple Steps

1. Ensure your product meets the Consumer and Industry approved
definitions of Ontario Food Products www.foodland.on.ca

2. Prepare an email, letter or fax describing your products and your
intended use of the Foodland Ontario logo to our Client Services
Officer

sandra.jones@ontario.ca
1-888-466-2372 ext.63947

3. Sign the Foodland Ontario logo agreement V

Foodland

ONTARIO

19



Thank you

relations nutrltlon b

neda EN5A
g b yq, Chﬁm Iocalshowcase

purchase

"sector o= 58 jobsfarmerg o
pmcg*‘s";'}";; cmcommumty connectlon

healthy dialogue

environment R
marketing OO E’ o
breadth opportunity ()
rEta|IerS buu Q roles$ v @ activities
= e 88
bran ‘52 O O

S c 8
= 3




